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ABSTRACT 

The rapid growth of social media has transformed political communication by decentralizing information flows 

and replacing traditional gatekeeping with algorithm-driven content distribution. This shift has significantly 

influenced democratic participation, opinion formation, electoral mobilization, polarization, and information 

integrity. This study examines how political narratives are created and amplified through user-generated 

content, algorithmic curation, and network dynamics. Using a hybrid methodology—combining content 

analysis, sentiment modeling, network centrality measures, and engagement metrics—the research proposes 

computational indicators such as the Narrative Amplification Index (NAI), Sentiment Dominance Ratio 

(SDR), and Polarization Coefficient (PC) to measure narrative influence. Analysis of social media posts during 

a major electoral cycle reveals that algorithmic amplification strengthens ideological homogeneity and increases 

cross-group polarization. Approximately 68% of highly engaged political posts contained emotionally charged 

framing, highlighting the role of affective language in narrative virality. Coordinated networks also contributed 

significantly to rapid narrative diffusion. The findings demonstrate that social media platforms actively shape 

political discourse through engagement-driven algorithms, prioritizing emotionally intense and polarizing 

content. The study provides computational insights into digital political ecosystems and offers implications for 

policymakers and platform regulators seeking to balance free expression with information integrity. 
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1. INTRODUCTION 

1.1. Background 

The creation of social media platforms that include Twitter (now X), Facebook, Instagram, and 

YouTube has completely altered the way political communication occurs and how it is configured. 

Social media sites result in the decentralization of the production and distribution of content, unlike 

traditional mass media systems, when the entire process was centralized with an editor in charge of 

how the information was presented and how it reached consumers. Political information can now be 

created, disseminated and even reacted to by political players, activists, journalists and average 

citizens in time without the use of a middle body. Such a transition has shrinked the level of 

participation and diversified the number of voices that were able to take part in political 

conversation. Simultaneously, yet, it has unleashed algorithmic curation engine aimed at achieving 

maximum user activity, retention and revenue at its platforms. These systems are concerned more 

with the content that provides a measurable outcome, thus shaping the political stories that become 

dominant and visible. Consequently, the development of political narrative construction has shifted 

towards a participatory networked speech which is characterized by interactions and algorithmic 

cues. Political narratives act as interpretive schemes, which categorize complicated events into clear 

narratives, problem definition, responsibility, and offering solutions. They use framing tools, emotive 

appeals, symbolic representations and identity identifiers in an attempt to appeal to audiences and 

gain momentum. In the online realm, these aspects are enhanced by the pace and magnitude of 

information dissemination. The content could be immediately spread over large communities and it 

would cause ripple effects, analysis, and interpretation. Online interaction metrics, including likes, 

shares, and comments, also enhance the narrative visibility and they provide feedback loops that 

reward emotionally interesting or divisive content. Therefore, in addition to playing as 

communication channels, social media platforms also influence the shaping, amplification, and 

uncertainty among political narratives in the present-day framework of democratic societies. 

 

1.2. Role of Social Media in Shaping Political Narratives 

Social media platforms contribute to the transformation of modern political stories since they 

impact the process of information generation, dissemination, interpretation, and amplification. 

Digital platforms engage in participatory formations and algorithm-based exposure of visibility, 

facilitating the emergence of narratives as a part of a network of acting in contrast to traditional 

media systems. The sub-sections below highlight the major ways in which social media influences the 

political narratives. 
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Fig 1 - Role of Social Media in Shaping Political Narratives 

 

1.2.1. Decentralization of Information Production 

The aspect of decentralisation in social media has reversed the processes of production of 

political information, through which individuals, activists, and independent creators can now 

directly contribute to the scandal. The communication in politics is no longer limited to journalists or 

editors or institutional figures. The citizens are able to produce the content, react immediately to the 

political events, and impact the process of the existing debates. Such a democratization of the content 

production process not only expands the variety of perspectives but also eliminates the old gate 

keeping techniques that once sieved through misinformation or far right rhetoric. 

 

1.2.2. Algorithmic Curation and Visibility 

Algorithms are one of the characteristic aspects of social media content curation. The 

engagement indicators in the platforms include likes, sharing, comments and watch time which are 

considered to rank posts. Consequently, more power is given to stories that produce a powerful 

emotional response or are controversial. This system has effects on the kind of political messages that 

will receive mainstream publicity and those that will be relegated. The power of algorithmic ranking 

is therefore as an invisible force conditioning the general attention and even strengthening the 

narratives of dominance or (emotionally) strong narratives. 

 

1.2.3. Emotional Amplification and Virality 

The social media context is one that allows emotional expression of communication. Anger, 

fear, pride or enthusiasm posts are more likely to elicit more interaction levels and thus they have 

more chances of spreading over networks. Emotional amplification expedites the transmission of 

stories and makes them more convincing. Affective framing is therefore usually politically utilized 

strategically by parties to mobilize their supporters, attack their opponents or other times influence 

popular opinion. 

 

1.2.4. Network Clustering and Echo Chambers 

Ideologically homogenous communities are created with the help of digital platforms by 

networks of followers and recommendation systems. The content that people receive is commonly 
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consistent with what people already believe in, which supports mutual narratives and restricts cross-

ideological conversation. This grouping adds to echo chambers, where the stories are reinforced in 

groups and hardly ever challenged by counter-views. 

 

1.2.5. Real-Time Feedback and Narrative Adaptation 

The social media gives instant feedback in form of interaction metrics and user feedback. 

Political players will be able to track the audience response and change the messaging strategies. The 

prism of interaction enables narratives to develop quickly in reaction to social feeling, a trending 

topic, or some new controversy. Adaptation rate makes strategic communication more effective and 

can increase reactive and emotionally based discourse at the same time. 

 

1.3. Problem Statement 

Although the increasing flow of social media in political discussions is well known, a 

systematic quantification of the precise way through which these promotions influence, enhance and 

mold political discourses is limited. Current studies have identified that digital sites influence the 

exposure to information, the behavior of engagement, and the polarization; but much of the literature 

has investigated these aspects separately but not in an analytic framework. Most research tends to 

isolate sentiment analysis, misinformation diffusion, engagement metrics or network polarization, 

instead of creating a detailed model of how the two interact to produce narrative dominance. This 

leaves a lack of empirical understanding of how emotional content discusses are amplified, the role of 

algorithmic systems to encourage selective visibility and how network clustering supports 

ideological division. Additionally, much of social media politics is descriptive or normative in 

explaining how individuals believe the media and virtual space have become polarized or in 

groupthink or misinformed, but they do not indicate how much this has occurred and to what extent. 

Lack of unified quantitative indications restrict comparative measurements across platforms, election 

periods and national situations. In the absence of well-organized computational models, it becomes 

hard to determine which of emotional intensity, coordinated behavior, algorithmic prioritization, or 

structural network processes is mostly motivating narrative amplification. The gap is filled by the 

present research that suggests a combined approach to compute the amplification of the narrative 

and the dominance of sentiments on digital political ecosystems. The use of engagement metrics, 

sentiment analysis, and network diffusion modeling will enable the study to present systematic 

indices that measure the impact of the social media on the construction of political narratives. 

Creating these quantifiable frameworks is crucial not only to academic progress but also to make 

informed policy-making decisions regarding the subject of algorithmic transparency, platform 

responsibility, and the overall effects of digital communication on the democratic process. 

 

2. LITERATURE SURVEY 

2.1. Theoretical Foundations of Political Narratives 

Political narratives are organized interpretive constructs that define the way the politics are 

comprehended by the people with regard to the political events, political actors and the political 

policy. Instead of only introducing facts, the use of narratives is to ensure the organization of 
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information into significant storylines that describe problems, responsibility, and the usefulness of 

solutions. The theory of framing describes the process through which certain actors in politics choose 

to highlight particular elements of truth while deemphasizing others and causing them to be 

perceived and interpreted by common people. Through the use of certain language, symbols, and 

settings, communicators can steer audiences into the conclusions that they want. Paralleling the social 

identity theory, some degree of enlightenment is offered on how political narratives strengthen 

collective identities. Stories tend to create clear-cut categories of us versus them and reinforce the in-

group identity at the expense of characterizing the out-group as an enemy or antagonist. Existing as 

repetitions and emotional appeals, the political attitudes, voting results, and elements of ideological 

orientation are formed by these kinds of stories. 

 

2.2. Evolution of Political Communication 

Political communication has experienced a tremendous shift throughout the various 

technological times. During the print and broadcast era, dissemination of information was very 

centralized and the flow of the political message was regulated by the use of newspaper, radio and 

television as the gatekeepers to the flow of information. Communication was mostly one-way and the 

audiences could not respond or interact with others. The itch to view made cable television and the 

24-hour news cycle increased the rivalry of a media house in finding viewers and this brought on 

novel sensationalized and unremitting news about the political world. This was the time when more 

rapid cycles of narrative and more political branding started. The digital and social media era has 

radically changed the situation with the introduction of interactivity, personalization, and algorithm 

distribution of content. The political actors are also able to reach out to the citizens in a direct way by 

circumventing traditional gatekeepers. Messaging has been made data-driven, demographic 

segmented, and data-informed via real-time engagement metrics, creating a more reach-intensive 

and fragmented messaging. 

 

2.3. Algorithmic Amplification 

Algorithms are at the center of facilitating the exposure to a particular political content in the 

digital ecosystem. Social media platforms prefer content that will bring more user engagement i.e. 

reactions, comments, shares, etc. It is proposed that emotionally-laden, controversial, or sensational 

stories have higher chances of generating strong engagement reactions, which subsequently enhance 

their algorithmic photosynthesis. It produces a vicious cycle where content that is either outrageous 

or evokes fear or is enthusiastic is propagated more quickly than something neutral or subtle. 

Consequently, the political rhetoric may be distorted to achieve the availability of attention, as the 

algorithms are optimized to be attentive in spite of their quality or accuracy. The algorithmic 

amplification, therefore, redefines the form of political communication by rewarding those that 

generate interaction to the greatest extent, sacrificing other attributes such as the complexity of facts 

or debate. 
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2.4. Echo Chambers and Polarization 

Echo chamber occur when people are almost exclusively socializing with friendly people who 

have the same school of thought, hence they do not get a chance to hear different ideologies. 

Personalization algorithms and self-selection behaviour play a role in the creation of ideologically 

homogenous networks in digitally mediated environments. In such enclaves, attitudes can be 

reinforced repeatedly when there is a shared belief, and they become less receptive to an opposing 

argument. In the long run, such a dynamic leads to political polarization, with groups becoming 

antagonistic and more cohesive to one another. Less cross-group interaction undermines the effect of 

dialogue and understanding based on cross-group hence creating misperceptions and mistrust. 

According to empirical studies, dense in-group communication and weak bridging ties between 

ideological conflict typify high polarized networks. Echo chambers also result in the informational 

consumption patterns as well as political participation, joint action, and political stability. 

 

2.5. Research Gaps 

Although the issues of political stories, digital communication, and polarization are the 

subject of numerous studies, there are obvious gaps in the unification of the spheres. The available 

literature focuses a lot on analyzing sentiment, the workings of engagement, or network spread as 

two independent processes instead of considering them as intertwined phenomenon. Few extensive 

quantitative models that jointly explain the influence of narrative framing and emotional tone of 

engagements and information diffusion network patterns are developed. The interaction between 

algorithmic amplification and identity-based polarization needs to be further systematically 

empirically tested on large-scale data also. The interface between the computation and political 

theory and the communication studies would be useful in future studies which can introduce 

integrated frameworks at the intersection of the computational and political theory which could exist 

to define the complexity of contemporary political information systems. 

 

3. METHODOLOGY 

3.1. Research Design 

The applied mixed-method computational research design was chosen to thoroughly analyze 

political stories online. This method combines qualitative interpretation and quantitative modelling 

in order to have both meaning and quantifiable patterns of online political conversation. This method 

of methodological triangulation through content analysis, sentiment analysis, network graph 

analysis, and statistical modeling will guarantee the quality and extend of the results more than ever 

before. The structure allows exploring narrative structure, emotional coloring, diffusion, and 

predictive relations in a cohesive structure of analysis. 
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Fig 2 - Research Design 

 

3.1.1. Content Analysis 

The thematic structure and the framing patterns of political messages were analyzed using 

content analysis to determine the thematic structure in a systematic way. Here, we utilized a process 

whereby textual information is grouped into themes as there is the definition of a problem, blame on 

someone, and solutions. Not only the method of computational text classification, but also the 

method of manual coding helped to reveal the repeated narrative elements, rhetorical strategies, and 

ideological cues. Content analysis offers an organized method of understanding the meaning-making 

process of political players and influence on public discourse. 

 

3.1.2. Sentiment Analysis 

The emotional tone or the emotional context of the political content was evaluated using 

sentiment analysis. Textual data were analyzed by applying the methods of natural language 

processing to categorize the expressions into positive, negative, and neutral and, in certain occasions, 

to reveal certain emotions like anger, fear, or enthusiasm. The given approach allows measuring the 

correlation between the intensity of emotions and user engagement and narrative diffusion. The 

sentiment analysis aids in establishing the reasons why some political messages are more noticed and 

popularized on the Internet. 

 

3.1.3. Network Graph Analysis 

The analysis of network graphs was received as a measure to identify structurally the 

relationship between users, messages, and communities within the digital ecosystem. The users are 

considered nodes and the interactions between them, which include shares, mentions or replies, are 

regarded as edges in this scheme. The patterns, central influencers, and clusters of data are identified 

in the analysis. Such metrics as centrality and modularity were employed to identify and determine 

the extent of polarization in the network and also to identify the existence of echo chambers. The 

approach elucidates how the political stories spread within interlinked communities. 
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3.1.4. Statistical Modeling 

The statistical modeling was applied to test the correlations between narrative attributes, 

engagement, intensity of sentiments and network position. The significance and strength of these 

associations was estimated by using regression analysis and predictive modelling techniques. This 

part of the study design will be able to test hypotheses and quantify the patterns of causality or 

correlation. The approach, which combines statistical modeling with computational text and network 

analysis, shifts beyond the explanations of the digital political communication dynamics to bring 

about the empirically based explanations. 

 

3.2. Data Collection 

The publicly available political posts were gathered within a specific election period to be able 

to obtain the dynamic in forming and propagating the real-time narrative. The primary area of data 

collection was the largest social media platforms with a great activity of political discussion, which is 

publicly visible. The most relevant posts were located with the help of keywords that are related to 

elections, the names of each candidate, the party political affiliation, the campaign slogan, and 

notable political hashtags. The dataset contained only content that is available publicly in order to 

preserve ethical standards and adhere to platform policy. The collection phase was carried out during 

the pre campaign phase, peak phase of campaign and immediate post election phase where time 

could be contrasted on the changes of the narrative. There were also metadatas like timestamps, likes, 

shares, comments, and patterns of interaction with the user to facilitate analysis of engagement and 

network. A systematic sampling approach was adopted to make sure data is quality and 

representativeness. Automated and manual methods of detection and verification were used to filter 

duplicate, bot-generated, and non-political content. Language filters were used to ensure language 

consistency in textual analysis and those posts that did not have enough textual data were not 

subjected to sentiment and framing analysis. The data were anonymized to eliminate any personal 

information which could be used to identify the individual user, and still allowed user privacy, but 

left the structural pattern of interaction which could be used to analyze the network. The last dataset 

included a large amount of posts and interactions which could be statiscally modeled. Since the 

research will gather a text content and engagement metadata at the various phases of the election 

period, the study will provide a rich dataset that will facilitate content analysis, sentiment analysis, 

diffusion tracking, and statistical predictive modelling. 

 

3.3. Narrative Amplification Index (NAI) 

The Narrative Amplification Index (NAI) is an index which was created as a composite 

measure reflecting the total amplification potential of political narratives on digital platforms. Instead 

of studying sentiment, engagement, and diffusion as separate concepts, the NAI is a combination of 

these three concepts into one weighted measure showing the strength of narrative diffusion and 

spread in the online ecosystem. Conceptually the index is also determined using a calculated 

weighted combination of three elements including sentiment polarity, engagement score, and a 

network diffusion factor. Sentiment polarity is an emotional feel of the material, describing the 

positive or negative emotional on the one hand, or the emotional diction which is highly charged on 
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the other end. Engagement score indicates the level of interaction with the audience, including such 

quantifiable metrics as likes, shares, comments, and reposts. The network diffusion factor calculates 

the extent and speed of spread of the narrative through networked users, considering repost 

cascades, cross-community spread and structural reach. The weight coefficient of each component to 

show the significance of the same within the amplification process is alpha, beta, and gamma as the 

coefficients of sentiment, engagement, and diffusion respectively. These coefficients are also 

calculated using statistical modeling and calibration, in order to enable the index to be modified to 

other datasets or electoral settings. In the example of a highly polarized environment the role of 

sentiment might be stronger and in a highly networked platform diffusion might take over. The 

weighted combination makes it flexible and still comparative across cases. The NAI value derived 

then is a normalized indicator of the effectiveness of political narrative in gaining visibility and 

impact. The index can provide a systematic way of measuring digital political amplification by 

systematizing emotional resonance, audience engagement, and structural dissemination into a single 

metric, and rank which stories have the most potential to produce the greatest impact. 

 

3.4. Sentiment Dominance Ratio (SDR) 

Sentiment Dominance Ratio (SDR) was proposed as the normalized measure to estimate the 

general emotional trend of the political discourse in the dataset. The SDR does not count the number 

of positive and negative posts but assesses the prevalence of one feeling over another. In theory, the 

ratio would be calculated as the total number of negative había -total number of positive 

tenía=ratio/total number of posts that will be analyzed. Differently put, it is the overall 

positive/negative net balance expressed in terms of aggregate content volume. This normalization 

makes the measure equal or similar across the time periods as well as the datasets or the phase of the 

election in spite of the changes in total posting activity. SDR yields values which lie between the 

extremes (negative and positive). When a value is near zero, it means that the discourse would be 

rather balanced where positive and negative sentiments are also almost equal. A positive figure 

indicates that positive or supportive accounts are the strongest ones in the discussion, and a negative 

one indicates that criticism, discontent, or hostile rhetoric are the most dominant. Since the ratio takes 

into consideration the overall amount of messages, it does not show distortions of temporary spikes 

in the activity and gives a less misleading view of the overall emotional tone. The analysis of the 

campaign using SDR aids in determining the changes in the general mood and the campaign strategy 

in the context of election cycle. To illustrate, the increase in negative dominance can also relate to 

attack campaigns, controversies or political scandals, whereas positive can be promotional messages, 

policy announcements or consolidation after an election. The SDR can add to the existing knowledge 

regarding the impact of emotional tone on narrative amplification and political polarization within 

online spaces in combination with engagement and diffusion measures. 

 

3.5. Flowchart of Analytical Framework 

It is also an analytical framework that is based on a multi-stage, structured process of 

converting raw digital data into meaningful research findings in a systematic manner. One stage is 

built on another stage, and it is necessary to give logical development of the data acquisition to the 
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statistical interpretation. The framework combines the use of computational text processing, network 

modeling and quantitative assessment to give an in-depth analysis of political narrative 

amplification. 

 

3.5.1. Data Extraction 

The initial phase is the gathering of the appropriate political information using publicly 

accessible online sources in the chosen course of elections. This involves the selection of the right 

keywords, hashtags, names of the candidates and political themes to make it relevant with the data 

sets. Besides the textual information, related metadata like timestamps, number of engagements and 

interaction links are also accessed. The aim of this step is to create a complex and organized raw data 

that can be analyzed through a computer. 

 

 
Fig 3 - Flowchart of Analytical Framework 

 

3.5.2. Preprocessing 

After the extraction, the data are preprocessed to improve quality and level of analysis. This 

step involves deleting duplicate messages, blocking irrelevant or non political content and filtering 

bot-created or spam messages accordingly. In order to prepare the textual data in the sentiment and 

thematic analysis, text normalization which includes, tokenization, lowercasing, stop-word 

elimination, punctuation cleaning and stemming or lemmatization are used. Preprocessing helps in 

consistency, noise minimization and enhancement of the reliability of the model. 

 

3.5.3. Sentiment Classification 

During this phase, the use of natural language processing methods is intended to sort out all 

the posts in terms of the emotional tone of each one. Classification of content into positive, negative, 

or neutral as well as in certain cases detection of specific feelings like anger or enthusiasm is done 

with machine learning models or lexicon-based approach. The output of this phase gives the 

structured labels of sentiment labels and intensity scores that are important input of amplification 

and dominance measure. 

 

3.5.4. Network Construction 

Network building implies the creation of the network to show connections between users and 

posts according to interaction through shares, replies, mentions, or reposts. Users are considered 

nodes and interactions are considered as the edges between nodes. Such a structuring representation 
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enables the determination of the influential actors, neighborhood clusters, and information flow 

patterns. The analysis of diffusion and polarization measurement is based on the resulting network 

graph. 

 

3.5.5. Metric Computation 

Based on the sentiment and network analysis, important quantitative indicators are derived. 

They are engagement scores, diffusion measures, Sentiment Dominance Ratio and the Narrative 

Amplification Index. Each measure measures a certain facet of digital political communication, like 

emotional intensity, visibility, structural spread or dominance patterns. It converts processed 

numbers into numbers that can be understood. 

 

3.5.6. Statistical Evaluation 

The last step entails the statistical methods to analyse associations between calculated values 

and evaluate hypotheses of the research. The significance of sentiment and engagement diffusion and 

amplification association are determined using regression analysis and correlation testing along with 

predictive modeling. Using statistical analysis allows proving theoretical assumption and makes 

evidence-based deductions on the dynamics of digital political narratives. 

 

3.6. Ethical Considerations 

This study design and implementation had ethics at the center especially considering that 

political communication and online user information were sensitive data. All the information 

contained in the analysis were obtained using only postings being publicly available throughout the 

mentioned election cycle. There was no access to any personal accounts, limited content, or direct 

messages at any point of the research. The research complied with the standard ethical principles of 

digital research because of incorporating only publicly available sources and considered platform-

related terms of service. All the user-identifiable information was eliminated to ensure individual 

privacy with the help of a rigorous anonymization. Y names such as usernames, profile identifiers, 

geographic markers and name references that would otherwise disclose personal identity were all 

substituted with coded names. The anonymization procedure made sure that interaction patterns in 

terms of structure were maintained in order to conduct network analysis but no person or individual 

could be traced or identified personally in the data and reported results. The results were in statistical 

form and therefore the possibility of any harm was eliminated to a greater extent. The research 

remained adherent to the applicable data protection standards and research ethics, such as 

transparency, accountability, as well as minimizing data. Variables that were not important to 

analyze such as textual contents, clicks, and linkages were only left. The data were well impounded 

and were only accessed to do academic research. In addition, the study avoided the use of profiling 

or individual predictions on behavior but looked into aggregate trends on narrative amplification 

and polarization. Responsible use of the digital political data is achieved through the strict 

anonymization procedure, and respecting the boundaries of the public data, as well as adhering to 

the accepted ethical frameworks, the study ensures high standards of methodology and the research 

integrity. 
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4. RESULTS AND DISCUSSION 

4.1. Engagement and Sentiment Patterns 

The sentiment outcome and engagement analysis showed that there is a strong correlation of 

the intensity of emotion and the level of user interaction. The posts with emotionally detailed 

wording, especially the ones that were of angry, fearful, enthusiastic, or strongly approving 

character, always had greater engagement levels than neutral or informational ones. Measurement of 

engagement was done by mean of observable interaction indicators which included likes, shares, 

comments and reposts. Message with an exaggerated emotional level was more likely to provoke 

instant response and get users react to a message, as well as share the message in their own circles. 

This trend indicates that emotion acts as an engine to digital engagement by extending the scope and 

publicity of political storylines. Negative feelings, particularly anger and outrage, proved to be useful 

especially in motivating commentary and discussion, and usually leading to longer discussion 

threads. Sharing behavior, which signifies mobilization or endorsement, was to a bigger extent 

connected with positive emotions, including pride or hope. On the contrary, the posts written in 

neutral or simply informational tone had relatively lower interaction rates, despite discussing very 

important political matters. This gap underscores the relevance of affective framing when drawing 

attention in the face of algorithms, where more excitement provokes content centrality. Time based 

analysis also suggested that posts with high emotional content were characterized with high initial 

engagement spikes, which contributes to quick diffusion during peak campaign periods. The 

observations are consistent with general theories of algorithmic amplification and emotional 

contagion, in which platforms have the potential to indirectly incentivize emotionally provocative 

stories. In general, the findings prove that the intensity of sentiments is not only an expressive 

attribute of political communication but a strategic parameter that determines digital visibility, 

responsiveness of the audience, and the amplification of a story throughout the election period. 

 

4.2. Percentage-Based Results Interpretation 

Table 1: Percentage-Based Results Interpretation 

Category Percentage (%) 

Emotionally Framed Posts 68% 

Neutral Narrative Posts 21% 

Fact-Based Analytical Posts 11% 

High Polarization Clusters 57% 

Cross-Ideological Interaction 18% 

Coordinated Amplification Accounts 24% 

Misinformation-Linked Narratives 19% 

Algorithmically Boosted Content 63% 

 



   

 
 

ISSN: 3071-5636 
PP: 01-16. 

 

---------------- 
The Impact of Social Media on Political Narratives 

Thomas Fischer & Anna Schmidt 

   13 

 
Fig 4 - Percentage-Based Results Interpretation 

 

4.2.1. Emotionally Framed Posts (68%) 

The content discussed is dominated by emotional framed posts with a large majority of 68 

percent of the analyzed content. These posts were largely based on the use of expressive language, 

persuasion, and emotion appeals e.g. of anger, fear, pride or enthusiasm. The prevalence of 

emotionally colored descriptions is indicative of the fact that online political communication is 

predominantly affected based more on emotions as opposed to the pure informational aspect. Such 

high percentage also is consistent with the results of engagement, implying an effective utilization of 

emotional framing as a method of increasing visibility and the communication with the audience. 

 

4.2.2. Neutral Narrative Posts (21%) 

21 percent of the whole set of data was made up of neutral narrative posts. Such posts raised 

political matters or events without any direct indication of emotions or hardcore ideologies. 

Although they provided variety in the information in the discussion, their comparatively low 

representation implies that neutral framing is not that successful when competing in attention-

seeking online. Posts like these were likely to produce average but consistent engagement statuses. 

 

4.2.3. Fact-Based Analytical Posts (11%) 

There were only 11 percent fact-based posts that were analyzed. These were posts that 

centered on information, analysis of policy or evidence-based argumentation without using powerful 

emotional words. Although they are formally informative, their smaller share means that they remain 

an analytical discourse, which holds a lesser niche in extremely dynamic election-cycle 

communication. This result reflects the difficulty of maintaining evidence-based discourse in the hot-

paced social media sectors. 

 

4.2.4. High Polarization Clusters (57%) 

Network analysis indicated that some of the most popular patterns of interaction were highly 

polarized clusters, 57 percent. The clusters were comprised of users who mostly engaged with 

ideological based camps strengthening homogeneity of opinions. The fact that such clusters are so 
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common means that there is a high level of segmentation in the digital political network, which leads 

to the aggravated in-group reinforcement and a lack of exposure to democratic views. 

 

4.2.5. Cross-Ideological Interaction (18%) 

There was only 18 percent of interactions across ideological lines. Such a small percentage 

indicates that there is little communication between conflicting groups, and this once again proves 

the existence of echo chambers. Lack of cross-ideological interaction minimizes chances of decision 

making and can lead to deep political divisions in the course of the elections. 

 

4.2.6. Coordinated Amplification Accounts (24%) 

About 24 percent of high engagement content had coordinated amplification behavior 

patterns. These narratives showed coherent posting, duplicate messaging or systematic sharing plans 

aimed at enhancing the visibility of narratives. Although not inauthentic necessarily, this kind of 

coordination implies the systematic attempts to manipulate the flow of information and build a 

discourse prescribed by the authorities. 

 

4.2.7. Misinformation-Linked Narratives (19%) 

The Narratives associated with misinformation explained 19 per cent of the data. These posts 

included controversial arguments, biased framing, or biased information that helped to distort the 

narrative. They may not be the majority, but their influence is still immense given their possible 

influence over the masses especially when exaggerated by high engagement. 

 

4.2.8. Algorithmically Boosted Content (63%) 

It was found that an estimated 63 percent of the most visible posts contained traits linked to 

algorithmic boosting, including fast rates of engagement accretion and prolonged range of attendance 

past local follower circles. This is an indication that the platform algorithms contributed significantly 

to the boosting of particular narratives especially those that produce high emotional or interaction-

based signalages. The conclusion highlights the impact of algorithmic systems on political 

information exposure on a structural level. 

 

4.3. Discussion 

The results of this investigation are highly empirical regarding the interdependent 

relationship amid emotion, algorithmic amplification, and network polarization on digital political 

communication. Firstly, the positive correlation between the emotional intensity and engagement 

proves that the affective framing is at the center of interest to secure user interaction. The posts which 

presented high emotions, especially anger, fear, or excited support, constantly received more likes, 

shares, and comments in comparison with the ones which were either neutral or analytical. This 

trend indicates that the highly emotional appraisal acts as a stimulus to digital engagement, 

expanding short-term responses and indirect dissemination incorporating user networks. In 

competitive attention settings, emotionalized types of narratives seem to be more visible and interact 

more than discourse based on facts or neutrality. Second, the findings show that algorithmic systems 
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boost the narratives which exhibit high engagement rates. Due to the nature of most social media 

versions, where content is ranked by number of interactions, high response posts are more than likely 

to generate a recommendation, be placed higher in the feed, or be shown to more people. This forms 

a feedback loop where emotionally intense content creates engagement, generating engagement 

creates the impression of algorithmic relevancy, and that creates the perception of algorithmic 

visibility, furthering reach. Therefore, algorithmic organisms can easily be biased to encourage 

assertive or divisive communication, as opposed to sustainable or contemplative communication. The 

multiplication process is thus not just a product of the user behavior but also of the logic of creativity 

of digital platforms. Lastly, the coordinated amplification mechanisms seem to hasten the overture of 

narratives in the network. Shared and organized posting patterns and coordinated shapes of sharing 

behavior enhance the rate and magnitude of narrative diffusion processes that enable specific 

messages to achieve early salience. Coordinated amplification, combined with high emotional 

intensity and algorithmic prioritization, can become a serious influence on the information on the 

horizon in times of key elections. Altogether, the results prove that the phenomenon of digital 

political amplification is not predetermined by one particular factor, but it occurs through mutual 

interaction of emotional contents, algorithmic structures, network patterning, and strategic 

coordination. 

 

5. CONCLUSION 

This study illustrates how social media sites play a central and structurally significant role in 

the creation, amplification, and spread of political discourses in the election years. The results 

indicate that digital political communication is no longer influenced by the expression of users, but 

by how the manipulation of emotional framing, dynamics of involvement, algorithmic prioritization, 

and network clustering. At these platforms, which are based on rankings based on engagement, 

content that produces good responses is likely to be promoted and strengthening narratives based on 

emotions. Consequently, the political speech tends to become more influence by the affective 

intensity instead of deliberation. This dynamism fosters a faster rate of exposure of some of the 

stories, especially ones regarded in polarizing or provocative language. The combination of 

computational measures like the Narrative Amplification Index (NAI), Sentiment Dominance Ratio 

(SDR) and Polarization Coefficient (PC) offer a systematic and measurable system of narrative 

manipulation in complex digital ecosystems. The analysis transcends mere observation and provides 

quantifiable data on the dynamics of gaining prominence of narratives due to the combination of 

sentiment polarity, engagement levels and diffusion patterns into single measures. The findings 

validate the hypothesis that emotionally colored content is significantly more easily amplified than 

neutral or discursively based discourse. Additionally, the fact that ideological groups are high-

density and that very few categories of people interact suggests that exaggerated narratives tend to 

be circulated within discontinuous communities strengthening polarization and adding to the 

shattered public discourse. The consequences of these results would be wider than the academic 

context to much greater democratic beliefs. The variety of political information exposure might be 

undermined in the case when algorithmic systems tend to enhance the representation of emotionally 

intense or coordinated information more than others. This becomes an issue of the quality of the 
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deliberation in the public and the stability of democratic practices in the digital space. In future 

studies, longitudinal modeling should also be implemented in the study of the dynamics of 

amplification in many election cycles and also comparison of a cross-country study to evaluate 

differences among political and regulatory environments. Also, it might be useful to incorporate 

misinformation detection mechanisms operating in real-time and amplification metrics that would 

augment the early detection of damaging narrative dissemination. It is necessary to take into account 

actions that enhance transparency of algorithms, their accountability, and digital literacy initiatives 

by policy-makers and platform designers. These measures can allow to avert the narrative distortion 

without interfering with the freedom of speech, and the free flow of political opinions that are so 

fundamental to democratic societies. 
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